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Abundant Access to Info

News headlines, overflowing email inboxes, Digg, 
organization charts, friends’ photo galleries, class 
webpages, movie listings, weblogs, …

Search: “You can even find * online”
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Web Portals

[ google.com/ig ] 3



Dashboards

[ Apple, Inc ] 4



RSS Readers
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Mashups

[ Rademacher, housingmaps.com, 2005 ] 6



Yahoo Pipes

[ pipes.yahoo.com ] 7



Marmite

[ Wong and Hong, CHI ’06, ’07 ]
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Notification Engine

[ Greenberg and Boyle, GI ’06 ] 9
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Customization

Users want personalization

Customization is limited

Customization is difficult
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Expressiveness vs Effort
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Bicameral Approaches
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Rich Customization
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Rich Customization
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Cocoa Buzz
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Cocoa Buzz
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News Headlines
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Traffic
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Community Photos
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Factcheck.org
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My Inbox



Webcams
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Main View
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User Interviews

Background survey

Identify existing practices:

Walk through bookmarks, browser histories

Identify desired content, customizations:

Index cards: what (coarse and fine) 

Source: destinetics on Flickr
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Iterative Prototypes

Task decomposition

Started with sketches 
and focused interviews

Refined design with 
high fidelity prototypes
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Main View
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Main View w/ Controls
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Channel Browser
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Channel Browser
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The Buzz Customization Space
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Channel Browser
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Browsing Shared Content
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Browsing Shared Content
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Channel Browser
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Channel Editing (WebCams)
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WebCam Presentation
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WebCam Region Editor
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WebCam Slide
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Example: BBC
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Example: BBC
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Example: BBC
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What the Snake Says
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Example: The Snake
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Example: The Snake
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Sharing Customizations
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Sharing Customizations
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Sharing Customizations
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Pilot Deployment Study

Six participants at Georgia Tech

All modified channel lineup

Five created derivative channels

Two created new channels from scratch
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Community Content

Running in lounge

Crawls community’s 
public webspace

Special tag on Flickr
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Deployment Results

Technically savvy users seem willing and able to 
perform rich customization

… and share their customizations, too!

More evaluation needed and ongoing
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Data Extraction Approaches

Manual configuration

Inference-based extraction [ e.g. Dontcheva, UIST ’07 ]

Agent-driven

Surface Representations
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Conclusions

Rich customization important

Wizard-like interface appears useful

Awareness apps should support richer customization 
interfaces

Fits into a larger “customization ecology”
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Thank You
www.cc.gatech.edu/~eaganj

www.gvu.gatech.edu/ii/buzz
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